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Introduction 

   Pooling of funds, from the people  
   who have passion about your idea.   

 
   Often giving back a perk.  

Crowdfunding is….. 

Crowdfunding  
is the pooling of funds from the people. 
 
People who are passionate about an idea, one dollar at a time. 
Often, in return for a “perk” … or token of thanks. 

Crowdfunding is… 



Crowdfunding is not new… 

Over $100,000 raised 
Average contribution: $0.89 

Crowdfunding is not new… 



Crowdfunding 

Crowdfunding is multiplying the power of your community, and your 
community’s communities, to make dreams happen.  

 

Crowdfunding IS… 

Shared enthusiasm 

Crowdfunding IS NOT… 

Panhandling 



Why crowdfunding? 

Raise money 

Gauge demand  
& mitigate risk 
 

Connect with  
your audience 
 

Gain visibility 
 



What is new… 



Preparation = Success 

You are responsible for generating interest  
& momentum for your campaign 

 
Building that initial momentum will provide you with additional exposure 

Expect to raise 20-30% of funds 
from friends & family 
 
Prepare your marketing plan, build 
virality. 
 
Gogofactor will surface your 
campaign to the masses 



Introduction 

   Pooling of funds, from the people  
   who have passion about your idea.   

 
   Often giving back a perk.  

Crowdfunding is….. 

What Makes Us Unique? 

First! Since 2008 
Millions of $ disbursed every month 
 

Open Anyone, Anything, Anywhere, 
Anytime 
You keep your money…no matter what! 
Merit-based (gogofactor) 

 
Global We’re everywhere (on earth anyway) 
Over 120,000 campaigns in 196 countries 
 



Who… 



Passion 

Pride 
 
 

Why do funders fund?  -  The 4 “P”s 

Participation 

Perks 



What makes a good campaign? 

Engaging Pitch 

Attainable Goal 
 

Unique Perks 
 

Proactive Communication 
 



Who: are you? 
 
What: are you raising money for? 
 
When: will your project take place? 
 
Where: will your project take place? 
 
Why: are you raising funds? 
 
How: can people get involved? 

 
 

Creating a Great Pitch 

The keys to creating a good pitch are honesty, 
transparency and authenticity. 
 

More tips: http://support.indiegogo.com/entries/20353061-create-a-great-pitch 

Make it personal… 
 



Pitch: Make it interesting 

More tips:  http://support.indiegogo.com/entries/20353061-create-a-great-pitch 

Image  vs.  Video      



87% of campaigns that reach their goal 
exceed it, by an average of 32% 
 

Expect to raise 20-30% of your goal from 
within your own network (friends & family) 
 

The probability a campaign will reach its 
goal quadruples (4x) once it reaches 10% 
of its goal. 
 

Goal Size 

Setting a Higher Goal Doesn’t Always Mean More Money… 

The psychology of giving…which 
appears to have higher chance for 
success? 



Goal Size 

Consider breaking large funding goals down into  
smaller, more attainable projects 



Perks 

The average successful campaign has 5 – 8 perks. 

More tips: http://www.indiegogo.com/blog/2012/07/indiegogo-insight-perk-pricing-practices.html 
                   http://support.indiegogo.com/entries/20582388-great-perk-ideas 
 

Perks should be unique, creative,  
and personal.  
 

You can have more than 1 perk 
 at a same amount 
 

You can change/add perks throughout 
campaign (display up to 12 at one time) 
 

You can limit the # available 



Perks 



Perk Ideas 

Perks 

Events 

Join the conversation Join the conversation 

Personal thank you notes or phone call 

Offer discounts or coupons 

Offer early access to products/services 

Donated perks from local businesses 

Throw a party for funders 

Artistic engagement/credit 

Teach a class or host a tour 

Offer unique, limited edition items 

Autographed script/product/memorabilia 

Free entry or membership discounts 

Share insider secrets 



Benefits of perks 

$25 is the most 
popular perk price 



1-2 updates per week (treat it like a blog) 
Develop a social media/PR strategy 
Discuss updates, new perks, new media, 
milestones, etc. 
Updates go to both contributors & those 
‘following’ your campaign 

Communication 

Communicate early & often 



Winning the middle game 

More tips:  http://www.indiegogo.com/blog/2012/07/indiegogo-insight-winning-the-middle-game.html 



Leverage Insight from Dashboard 

 
 
 
 

More tips:  http://support.indiegogo.com/entries/20491853-track-your-campaign-progress-with-analytics 

Identify, thank, and engage key influencers! 



Merit-based platform 

More tips: http://support.indiegogo.com/entries/20589776-the-gogofactor 

Get Featured On Indiegogo! 

Indiegogo measures the activity of a campaign using an 
algorithm we call gogofactor 

Gogofactor-  
combination of many 
factors that measure 
overall activity of your 
campaign and your 
audiences response to 
that activity 

Everyone has equal chance of getting featured!   
 

Gogofactor determines: 
 
•  Featured spots in our newsletter or blog 
•  Placement on the site 
•  Search rankings 
•  Inclusion in our press outreach 
 

Gogofactor- 
 
combination of many 
factors that measure 
overall activity of your 
campaign and your 
audiences response  
to that activity 
 



Check out our Blog for insights, tips and ideas: 
https://www.indiegogo.com/blog/ 
 
Browse our Help Center for answers to specific questions: 
http://support.indiegogo.com/forums 
 
Browse Indiegogo.com to view other successful campaigns: 
http://indiegogo.com 
 
Visit our Campaigner Happiness page to learn the basics: 
http://www.indiegogo.com/happiness/campaigner 

Customer Happiness 

We Want to Make You Happy 
We want your experience on Indiegogo to be a good one.   
Whether you’re funding a campaign or starting your own, we’ll 
support you throughout the process, so don’t hesitate to contact us 
for answers to your questions! 



Are you next? 



http://support.indiegogo.com/forums 
http://www.indiegogo.com/blog/ 

Questions? 
                        Type into the chat box ! 


